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CUCROO for COCO

Tilar J. Mazzeo's The Secret of Chanel No. 5
The Intimate History of the World's Most
Famous Perfume (F farperCollins Canada.,
$3.4) chronicles the meteoric rise of the iconic
Ernest Beaux-created scent from its launch
in 1921, to its unwavering popularity through
WWII, to its current status in the industry as
“le monstre,” so named because it has managed
to maintain its position in the global market.
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MELTDOWN
L’AIR DU TEMPS BY STARCK (§
"1. ; : G :‘ff.’l.’.i-rlr‘.t.'.r.l{"-'H‘.!-'tﬂ.i'?&'.!'._.] s P]‘]ili:f_'lf_l-i;! Starck’s
i e : inaugural foray into the world of fragrance
bottles. The French d 1 maestro—who

HOME HABDm e\ actually wears the pf'r‘f'm|J;:"—r's'-jm'av-rinr:'.d the

hen salon keratin treatments R £ vessel of the G2-year-old Nina Ricci scent
% ; o MU

secured a permanent place in '-.h by taking the well-known ornate Lnlian-.
the routines of the frizz-afflicted, \ X\ twin doves and dissolving them into a
it was only a matter of time before the m_ﬁ o R 1 minimalist, puddle-like fm m resembling
at-home version emerged. Ladies, meet Y\ B a dinosaur’s tooth. It’s a modern take that’s
LIQUID KERATIN ($6¢, liquidkeratin.com). B : ] practically primitive-looking.

The four-step process works the same way

the pro version does, by injecting hair with
protein, and purports to leave you looking
ltke you've gone steady with your
ﬂmn on—for up to 50 days.
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The STILA Collectible Travel Palette No. 4:

Make An Impression in T".-Tr:riir'r'u-- I" “3-“11' at Murale),
one in a I'i‘.'l"F:-e'n-T_ ceries """||;-1-;]r:-1.1.-':i
and one of the brand’s L'.ull Lr_un L‘!I'tlh]u Color
TWICE the WORK shades for lips and cheeks. All that, and an :l_dq_'_l'l'ab]_'i.-'

llustrated jetsetting girl ¢ e packaging? Sold.
Accommodate your every lash des strated jetsetting girl on the packaging? Sold

with the latest bateh of mascaras.
Whether you feel

duty wands provide mutipe opeions- SIS . FASHION LOVES
r.'i'.-r' L f‘t.l' doesn't apprecicle that? R AT, L - -
LE Sty SR S LANCOME Ombre Magnétique (547,
Fip v ., LS ;:;n- » lancome.ca), shown here in “Black Macadam,”
Pl e N = Sy o7 7 is atechnological master stroke—pigment
" LA o P :'_ = = . . meets cream shadow—gliding on effortlessly
' L T e L e TS E" with maximum colour payofl and, therefore,
3 r‘_ﬂ *‘_IF e ';- ; FT i -?-:._ dramatic effect. Achieving a "z2os-inspired
. i i =S

flapper eye has never been so easy.
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